
Monday Dates 30 7 14 21 28 4 11 18 25 1 8 15 22 29 6 13 20 27 3 10 17 24 1 8 15 22 29 5 12 19 26 2 9 16 23 2 9 16 23 30 6 13 20 27 4 11 18 25 1 8 15 22

Television/Cable (:30) 

Birmingham 200 200 200 200 200 200 200 200 150 150 150

Chattanooga 200 200 200 200 200 200 200 200 150 150 150

Columbus 200 200 200 200 200 200 200 200 150 150 150

Dayton 200 200 200 200 200 200 200 200 150 150 150

Indianapolis 200 200 200 200 200 200 200 200 150 150 150

Knoxville 200 200 200 200 200 200 200 200 150 150 150

Nashville 200 200 200 200 200 200 200 200 150 150 150

Kentucky Cable (:30 spots to run on Louisville, Lexington, Northern Kentucky, Evansville, Paducah and Bowling Green systems) 100 100 100 100 100 100

Hulu Television (:30 spot and companion banners Chicago, Indianapolis, Cleveland, St. Louis, Atlanta, Nashville, Raleigh, Birmingham, Charleston-Huntington and Detroit)

2014 and 2015 USEF Rolex 3-day Events

KET Sponsorship (Kentucky Life and Brittish dramas)*

Secrets of Bluegrass Chefs (contracted through Sept 2015)

Illinois Outdoors (26-week commitment)

Radio

Kentucky News Network 15x 15x 15x 15x 15x 15x 15x 15x 15x 15x 15x 15x 15x 15x 15x 20x 20x 20x 20x 20x

15x 15x 15x 15x

WHAS-AM (:30 spot schedule, 75 Grps per week)

Kentucky Sports Radio with Matt Jones Live broadcast 3/3

Kentucky Sports Radio Statewide Tour 6/22-Mid August 6/22

KY Statewide Public Radio 15x 15x 15x 15x 15x 15x 15x 15x

Pandora Radio (:30 with companion banners ) Cleveland, St.Louis and Chicago

Louisville and Lexington

WKDZ/WHVO (110 on-air and 110 online commercials per month)

Print

National/Regional Magazines

Garden and Gun  (Apr-September print and online sponsorship)

Southern Living (Mid-West/TN edition KY,WV, MI, OH, WI, IN, TN and IL print/eblast)

Cooking with Paula Deen

Meredith Print Group

Endless Vacations (FP4C in Favorite Southern Vacations, includes advertorial, lead gen and iPad edition) 7/14

2015 Escape to the Southeast

Food Traveler Summer edition

2015 Kentucky Economic Guide

United Hemispheres

2015 Travel South Inspiration Guide

Blue Ridge Outdoors

Ohio Magazine

Nascar Pole Position and Roar! Digital Magazine OBC

Miles 2014 Inspiration Guide

Bourbon Review

ABA Destinations

HP4C HP4C HP4C

HP4C

FP4CFP4C

Rachel Ray - FP4C

FebruaryJuly September November DecemberOctober January April
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FP4C

8.2 million impressions (6.9 million TV and 1.3 million display)

FP4C

HP4C

Family Circle - FP4C

FP4C

FP4C

FP4C

FP4C - Back Cover

1.2m imp.

5 million impressions

HP4C

9.5 million impressions
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Local Magazines

Cincinnati Magazine

Columbus Monthly

St. Louis Magazine

Indianpolis Monthly

Nashville Lifestyles

Kentucky Monthly (Print ads. 2 half page advertorials and Travel Kentucky Mobile App)

Local Newspaper

Lexington Herald Leader (1x QP4C per month in Weekender and 1 online takeover per month)

Louisville Courier Journal (8 pg Spring insert plus 10,000 overruns) 3/22

GLCVB Visitors Guide

Digital 

Adara Media (Display, mobile, Pre-roll and retargeting)

Carbon Media Group (Display and Pre-roll video)

(Desktop, mobile/tablet)

Collinson Media                                                                           (Online and mobile video, display, Travel Connect e-blast)

 (Online and mobile video)

Crisp Mobile Network (Mobile/tablet adhesion display units)

Ohio Magazine (display and video)

Blue Ridge Outdoors 

Louisville Courier Journal (350,000 Yahoo display/CJ.com impressions per month)

Aristotle (Google PPC, Facebook and SEO)

Event Based Facebook Advertising

Out of Home

Miller Print Group 14x42 I-75 @ 1505 crossing, 5 mi south of Exit 77*

Sponsorships

2015 Derby Festival

Louisville Bats

Cincinnati Reds

CCLC Conference Sponsorship 9/23

EEI Rolex Sponsorship

PRSA 2015 Travel & Tourism Conference

Bourbon Chase

Travel South Sponsorship

Kentucky Outhern Social (Oct. 16-17)

Breeder's Cup 2015

Other

Post-time Video

KTIA Media Auction

Contingency Funds

*Cost represents a 12-month space commitment

=Kentucky State Parks

=Kentucky Tourism

=Kentucky Artisan Center

=Kentucky Horse Park

8 mil. impressions

700,000 impresions

9.5 mil. impressions 4.6 mil. impressions

4.7 mil. impressions 2.9 mil.  Impressions

1.1 mil. impressions1.1 mil. impressions

2.5 mil. impressions3.8 mil. impressions

5.9 mil. impressions11.6 mil. impressions

2.5 mil. impressions

11.6 mil. impressions

(Display, mobile/tablet)

HP4C HP4C HP4C + HP Advertorial HP4C IBC

FP4C

FP4CFP4C

FP4C

FP4C

(Display, mobile/tablet, video)

Madden Media                                                                                                    (Display, mobile/tablet)(Desktop, mobile/tablet)

FP4C

IBC

FP4C

FP4C

5.5 mil. impressions

2.8 mil. impressions

FP4C FP4C

FP4CFP4C

FP4C

FP4C

IBC HP4C + HP Advertorial

FP4C FP4C

11.6 mil. impressions

5 mil impressions

3.8 mil impressions

1.4 mil. impressions

5.6 mil. impressions
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